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Psychology brings us closer to the origins of human behaviour and helps us to better understand
certain behaviours. This also applies to the buying behaviour of customers in online shops. But how
can shop operators use psychology to effectively improve the customer journey?

On the following pages, we will introduce you to three psychological principles that you can use to
better exploit the optimisation potential of your customer experience and design an emotional
shopping experience. You will also receive application examples and practical tips for implementation
with Shopware. We hope you enjoy and find inspiration.
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The Jam Paradox - The Agony of Choice

The jam paradox is not only found in e-commerce, but
basically everywhere where the customer is faced with a
large choice. For example, a very extensive menu in a
restaurant or the variety of jams on store shelves can lead
to decision-making difficulties. We take a closer look at
the jam paradox and its effects on the

purchasing behaviour of users in online stores.



http://www.communicode.de

The psychological principle

Operators of online stores want to offer their customers as much
as possible to increase their sales. But many fail because of
people's psychology. Simply offering a lot of products can lower
the conversion rate and thus sales. How can this be? "Paradox of
Choice" or "Jam Paradox" is what psychologists call this
phenomenon.

Simply put, we find it difficult to make a decision when the choice is
large or too large. It overwhelms us and we would rather make no
decision than the wrong one.
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The Jam Experiment

The study was conducted by Sheena lyengar and Mark Lepper (2000).

For the study, the psychologists set up two sales tables with free jam
samples. At one time they offered customers 6 different types of jam,
and at another time 24.

When 24 varieties were offered, 60% of passersby stopped and took
advantage of the free samples. However, only 2% of them decided

to actually buy a jar. The smaller selection of 6 different varieties attracted
only 40% of potential buyers, but a full 12% ended up buying a jar of jam.

The study shows that the larger selection attracted more attention but
was purchased less. In other words, variety ensured lower sales.

60%
sampled jam

40%
sampled jam

12% 2%
bought jam bought jam


https://faculty.washington.edu/jdb/345/345%20Articles/Iyengar%20%26%20Lepper%20(2000).pdf
http://www.communicode.de

Psychology in UX:
How Can Design
Help Break This
Logjam?

Reduce your offer on the home page to 4-5
products. Users can easily process this amount of
information (so-called chunks). Show more
products only via the "Load more" button. This
way, customers are in control.

Show variants (color, size, product variations) only
on the product detail page.

A good example for both is Tesla. They offer only a
few models and ...

www.communicode.de

MODELS MODEL3 MODELX MODELY POWERWALL AUFLADEN

Model 3

Jedes Model 3 qualifiziert sich fir 9.000€ Umweltbonus

KONFIGURATION VERFUGBARE NEUWAGEN

Buchen Sie eine kontaktlose Probefahrt

N



http://www.communicode.de

www.communicode.de 9

T=SsLA @ us

Paint

Psychology in UX: Cescee
How Can Design

Help Break This
Logjam?

Wheels

> @

19" Tempest Wheels Included
Est. Range 412mi

.. variants are seen only in the next step and they are
also limited.

They do not confront the customer with the paradox-
of-choice problem. With just a few clicks you can buy
an $80,000 car.

Interior

@®- <

All Black Included
Ebony Décor

A $78,490 Purchase price $72,990 After potential savings
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Startseite Serien Filme Neuund beliebt Meine Liste

Psychology in UX:

How Can Design 5.% (L & Tgtl ¥ ﬂ;i

Help Break This v 5%
L o gj a m ? Ziflen fiir einen Serienmarathon

\ S
R ;
'ORAN 3:"..9 CK]|

N S

model or product? Top 10 in Deutschland heute

Highlight products. \What's your bestselling

Category technique: it has been shown that ~
people are more comfortable with

. . . Shaclas
categories than with choices. In fact, people : Ron)
are not as overwhelmed by categories
pbecause they intuitively help them organize
their thoughts. Nochmal ansehen

modern

Netflix has perfected the principle of vy
categorization. They manage to categorize a |
very large offer and personalize it according to
their users' preferences.
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Psychology in UX:
How Can Design
Help Break This
Logjam?

Use filters to narrow down the selection. Filters
help shoppers reduce the initial large selection
of products to a manageable number, so they
can make choices that match their preferences.

For example, our customer Olymp offer users
very good filters to quickly reduce the product
selection.

Olymp has over 2000 shirts in the store. With
just a few filters users can quickly reduce the
product selection to 13 Shirts

www.communicode.de 1"

CLYMP

SHOP STYLE COMPANY Suchbegriff ei

Hemden Strick & Sweat Polos & T-Shirts Krawatten & Accessoires OLYMP SIGNATURE Letzte Saison

Produktlinie (1) v GroBe (3) v Farbe (1) v Armlange (1) v Passform (1) v

o 1A
;’6 ..:".6%% °
Vet 5
ok :
e
Py ‘:‘f:' ‘
.0.:.“. ::. Y

i )
%y
ST
- de o,
-
¥ %

SR

o,
N gt

S
Y . “.
835 S8,
'~ e '{’ ‘

R Y L )
. R Vi,
o \;o.“.'»
> — .
>
. b
v

OLYMP Level Five Casual OLYMP Level Five Casual OLYMP Level Five Casual OLYMP Lev

body fit body fit body fit bc
Freizeithemd Freizeithemd Freizeithemd Freiz
Langarm Langarm Langarm Lar
69,95 € 59,95 € 4995 € 49
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Psychology in UX:
How Can Design
Help Break This
Logjam?

Use filters to narrow down the selection. Filters
help shoppers reduce the initial large selection
of products to a manageable number, so they
can make choices that match their preferences.

For example, our customer Vorwerk offers over
70,000 recipes on their platform cookidoo.
With a few filter settings you can reduce the
selection to 14 recipes. SO, it is easy to choose
what to cook today.

-
-— am e =

www.communicode.de 12

Explore Membership Help Sign up Login Q

&
thermomix

Recipes Vv

SEARCH

‘ort by Relevance v

[ $1) FILTERS J Soups

Total time: s 15 S stars — 14 results found
- - C
- -

Salmorejo sin gluten Gazpacho de manzana verde Salmorejo de esparragos

**:*** 49 10 min

Ak hhk 48 10 min *hhkhhk 48 10 min *hAhkhk 48 10 min

Mrkvova kari krémova polévka
d'érable et anis vert (raw)

Salmorejo Soupe de mangue au sirop

Misoshiru (sopa miso)

*hkhkhkk 49 *hkhkhkk 48 10 min *hkkhkk 49 1S min *hkhkkk 48 10 min
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Implementation In
Shopware

(« shopware

°* Reduction of the offer
* (Categorization
°*  Variants

Highlighting products

Filter
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Implementation in Shopware - e

DEIN PERSONLICHES GESCHENK

Reduction of the Offer

So that your customer is not already overwhelmed with the most diverse
articles on the start page of your online store, Shopware offers the
possibility to integrate article sliders into the start page design. These can
be filled with an individual number of products.

This way, your customers can first be greeted with atmospheric images and
selected articles when they enter your online store and take their time to

Entdecke das neue Signal®

e = = =
find their way around. Pt
P 7
V4
7/
/
/
/
// Beliebte Leatherman Tools
/
]
Element-Einstellungen :
’ )
inhalt Einstellungen ,/ %::
/ \ '
// Yy \ \
’ V"N
7/
7
SIONAL™ SURGE" REBARI
Integrate article slider 199,00 € 169,00 € nooe

into home page

design with Shopware BTN T
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Implementation in Shopware
Categorization

Another way to make it as easy as possible for your customers to
find their way around your online store is to have sufficient and
useful categorizations.

These can be created in the "Categories" tab.  ----------_____

New main categories or subcategories can be defined with just a
few clicks. Assigning already existing store pages, such as article

ists or landing pages, or creating new store pages is also possible
iIn this tab. _

—

Kategoriestruktur Kategorie o
\
\ a

7 » Tags
v F7 Multitools \

| : rolne Taos 6 <
> 3 welches wiyd Dein nachstes Tool?

O Grofle Tools\

\
> [ Mittlere Tools

\ :
\ Layout-Zuweisung
O Kompakte Tools \

\
O Schlusselanhanger \
v 7 Apparel ~

O Kapuzenpullover

O Shirts

GrolRe Tools

SCUM  Durchsuche alle Kategorien ...

Deutsch

www.communicode.de

0

Kategoriestruktur

v €7 Webinar
v 7 Multitools
> 3 welches wird Dein nachstes Tool?
> (3 Mittlere  Neue Kategorie davor

Neue Kategorie danach
O Kompgak
Neue Subkategone

-d oL (o) Echluas-
Bearbeiten
v 7 Apparel Loschen

O Kapuienpullover
O Shirts
v 7 Messer
O Messer mit Kombiklinge
O Messer mit glatter Klinge

v F7 Zubehor

"Categories" tab in Shopware

Allgemein Inhalte

Allgemein

Name*

GrofRe Tools

Kategonetyp

Kategone

Tags

Layout-Zuweisung

O Kategorie ist aktiv

Standard Kategorie-Layout
Kategorieseite
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Multitools » Mittlere Tools

SIGNAL™ s

159,00 €*
Farbe

-
-

In den Warenkorb

A
Implementation in Shopware -
Variants

Produktnummer: SW100171

-=" OdEao o

To be able to show your customers the variety of your products  ----------______ ,"
in @ condensed form, additional variants can be assigned toan T --___ o N
already created article in the Shopware backend in the "Products" R
tab. "Products"” tab in Shopware A

In the edit mode of an article, already existing variants can be S SIGNALT Doutsch ¥ || Aobrechen
viewed, edited and new variants can be generated and assignhed

. Allgemein Erweiterte Preise Eigenschaften zuweisen Varianten Cross Selling @
to the article. —=--- -
~
~
\
N
~
S : -
\ Generierte Varianten
Suche ... jo Liste filtern / Varianten generieren J 1 Storefront-Darstellung
Varianten generieren X
Variante Euro Lagerbestand Produktnummer Aktiv =
Auspragungen auswahlen Stiche nach Eigenschaien .. Jo
Preis Auf-/Abschlage Kobalt ¢O 189,21€|159,00 € 150 SW10017.5 GO
Ausschlusse definieren ] Enthaltene Tools Ahle _
M X L N Karminrot c0O 189,21 € 159,00 € 150 SW10017.4 GO
Nach Aktivitat Bithalter
Beginne mit der Auswahl der Farbe 6 Optionen ausgewahit Drahtschneider Braun Coyote GO 189,21¢€ | 159,00 € 150 SW10017.2 GO
Eigenschaftsauspragungen, aus denen
die Varianten generiert werden sollen. Marke Feile
Edelstahl ¢ 189,21 €| 159,00 € 150 SW10017.6 G
Hobby Kapselheber
Karabiner Grau ¢o 189,21 €| 159,00 € 150 SW10017.3 GO
Klingenarretierung
Messer Aqua ¢o 189,21€|159,00 € 150 SW10017.1 G
Sage
Schere
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Implementation in Shopware
Highlighting products

In order to draw your customers' attention to special, seasonal
products, for example, Shopware offers the option of highlighting
these items.

Within the edit mode of a product, it can be marked as a product

~ to be highlighted by moving the slider. The product is displayed in

the frontend as soon as the change is saved.

SIGNAL™ Deutsch v Abbrechen
B I yu F X X = o 1 © B e G
ENTHALTENE TOOLS
1. Spitzzange

2. Normale Zange
3. Auswechselbarer Drahtschneider

4. Auswechselbarer Hartdrahtschneider

5. Abisolierkling =
~ 3
~ 951 Zeichen
-~ - e -—y
-
~
S « Kurzbeschreibung
N\
\Unser Tool speziell fur den Outdoor-Einsatz. Neben einer Einhandklinge und einer Signalpfeife, enthalt dieses Multi-1
N\
\
Produktndmmer Hersteller - -
-
\ -
SW10017 Leatherman v -
viv f ‘ eatnerman -
-
-
-

-— o = =

Produkt hervorheben

Highlighting a product

Hersteller Enthaltene Tools v

Farbe

CHARGE®+

Gefertigt fur die Abenteuer im Alltag, mit
wichtigen Werkzeugen, inklusive einem
optimierten, austauschbaren..

199,00 €*

‘ Merken O ’

v Hobby v

REBAR®

Mit arretierbaren Werkzeugen, aus 100
%Edelstahl, mit austauschbaren
Drahtschneidern. Inklusive schwarzem

99,00 €

’ Merken )

Preis v Breite v Lange v

SIGNAL™

Farbe: Edelstahl

Unser Tool speziell fur den Outdoor-
Einsatz. Neben einer Einhandklinge und
einer Signalpfeife, enthalt dieses Multi-

159,00 €*

Merken ) ‘

Bewertung mind. v

Relevanz (aufsteigend) 5

WAVE®+

Unser Multi-Tool-Verkaufsschlager,
optimiert durch einen austauschbaren
Drahtschneider aus hochwertigem...

149,00 €*

‘ Merken ) ’

In den Warenkorb

In den Warenkorb

Vergleichen

In den Warenkorb

Vergleichen

In den Warenkorb

Vergleichen

Vergleichen
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Implementation in Shopware
Filter

Durchsuche alle Eigenschaften ... jo, [3
Eigenschaften (5) Deutsch v m

Eigenschaft A Eigenschafts-Auspragungen Beschreibung = t)
Sensibly created filters also help your customers to find their way around
. . Enthaltene Tools Drahtschneider, Bithalter, Schneidhaken, Schraubendreher, ...
your range. This way, they can narrow down the selection of your products
and only get the products that are relevant to them and their needs. Farbe Kobalt; Karminrot, raun Coyote, Edelstahl, ..
. I . .. . . Hobb Jagen, Surfen, Fahrrad fahren, Motorrad fahren, ...
Shopware offers you the possibility to create individual filters for each item , g
||St|ng |n the "Propertlesn tab and to fl” these fllter Categorles Wlth dlfferent Marke ALUCOBOND?® PLUS, NOBILIS, Markenname-Ausfihrung communicode Test, PLEXIGLAS® LED, ... Korrekte Markenschreibweise der einzelen Pr
roperties.
p p Nach Aktivitat Fur echte Handwerker, Fur jeden Tag, Fur Profis, Fur Heimwerker, ...
\
\
New filter categories or additional properties per filter category can be "« _
compiled with just a few clicks. \\ T Create individual filters for each item listing
|
| Neue Eigenschaft Deutsch v | Abbrechen m
‘\ Basisinformation
\
\
\
\ Beschreibung
\
\
\
\
\
\

Eigenschaften-
Auspragung
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Implementation in Shopware
Filter

Durchsuche alle Eigenschaften ... jo, [3
Eigenschaften (5) Deutsch v m

Eigenschaft A Eigenschafts-Auspragungen Beschreibung = t)
Sensibly created filters also help your customers to find their way around
. . Enthaltene Tools Drahtschneider, Bithalter, Schneidhaken, Schraubendreher, ...
your range. This way, they can narrow down the selection of your products
and only get the products that are relevant to them and their needs. Farbe Kobalt; Karminrot, raun Coyote, Edelstahl, ..
. I . .. . . Hobb Jagen, Surfen, Fahrrad fahren, Motorrad fahren, ...
Shopware offers you the possibility to create individual filters for each item , g
||St|ng |n the "Propertlesn tab and to fl” these fllter Categorles Wlth dlfferent Marke ALUCOBOND?® PLUS, NOBILIS, Markenname-Ausfihrung communicode Test, PLEXIGLAS® LED, ... Korrekte Markenschreibweise der einzelen Pr
roperties.
p p Nach Aktivitat Fur echte Handwerker, Fur jeden Tag, Fur Profis, Fur Heimwerker, ...
\
\
New filter categories or additional properties per filter category can be "« _
compiled with just a few clicks. \\ T Create individual filters for each item listing
|
| Neue Eigenschaft Deutsch v | Abbrechen m
‘\ Basisinformation
\
\
\
\ Beschreibung
\
\
\
\
\
\

Eigenschaften-
Auspragung
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Human
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What impact does our memory have
on our online shopping behavior?

In the first part of our article, we looked at the jam

paradox and worked out how this psychological
phenomenon influences our buying behavior and how it
can be used productively in Shopware. Now we‘ll take a
closer look at human memory and the important
principles behind it. Because they also have an influence
on the shopping experience in e-commerce and can be

used in a targeted manner in Shopware.
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The Psychological Principle

The ability to remember is better and more intensively developed in
humans than in any other animal. We can remember many dates and
events. Nevertheless, our memory does not work like a movie that
we can simply rewind. Rather, the process of remembering is
reconstructive and prone to errors and distortions.

Memory is simplistically divided into 3 sections:
° Ultra-short-term memory (filters our impressions)

*  Short-term memory (intermediate storage for information,
also called working memory)

¢ Long-term memory (stores memories long-term to lifelong)

Ultra short-term memory

Long-term memory

&

o 7 ‘ ’|;\'}-ﬂ.j§
- p ?~ |
< A\ [ I —

»
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Psychology in UX:
How can Design Help Users Remember?

For our considerations on online shopping, short-term memory is
particularly interesting because this is where the information is
processed. Despite being so complex, working memory has a very
limited capacity. The latest research suggests that we can only
remember three to four knowledge units (called chunks) for a short
time. And these quickly disappear again. Over a few seconds to
minutes, we can remember, for example, a phone number, a product
name or a specific piece of information.
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Psychology in UX:
How can Design Help Users Remember?

* Comparison tables: With the small amount of information that
our short-term memory can cache, it is almost impossible to
compare a product with more than one feature.

*  Shopping cart or favorites: Often, the user does not even
remember which product he has favorited or even had in his
shopping cart before. What he doesn‘t remember, he can‘t
buy.

* Recently viewed items on the home page: On the one hand, the
customer then does not have to remember the items, and on
the other hand, he evaluates things more positively if he already
knows them. Recognition activates the brain‘s reward system.
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Examples

Our customer thyssenkrupp offers its users
the possibility to compare up to 4 products

(_ x V

thyssenkru

Name

Breite (mm)

i== Tabellen Hohe (mm)

Lange (mm)
Gewicht (kg)
USP 1
USP 2

USP 3

PLEXIGLAL __
SDP 16/64

Produktvergleich

Sinus-Wellplatte 76/18 2.000 x
1.045 x 3 mm farblos OAO01 W

83,37 €

1045

www.communicode.de 25

Sinus-Wellplatte 76/18 3.000 x
1.045 x 3 mm braun 8A001 W

134,41 €

1045

3000

11.286

= 193,90 €°

PLEXIGLAS® Resist Stegplatte SDP ente dure. |l
4.000 x 980 x 16 mm farblos ORS09  liguez ici !
D

234,38 €

980

17.64

S0 100

Entfernen

‘ ’ Entfernen

Es konnen nicht mehr als 4 Produkte verglichen werden.

In den Warenkorb In den Warenkorb In den Warenkorb
Entfernen |
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Examples

A lot of successfull brands also work with
comparison tables such as apple.

13" MacBook Pro

MacBook Air

Ab1.129 €

13,3" Retina Display™

Apple M1 Chip

Bis zu 16 GB Arbeitsspeicher
Bis zu 2 TB Speicherplatz'®
Bis zu 18 Std. Batterielaufzeit2®

Touch ID

Kaufen

www.communicode.de

Uberblick Technische Daten

Welches Mac
Notebook ist das
richtige fur dich?

e %

13" MacBook Pro 16" MacBook Pro

Ab1.449 € Ab 2.699 €

13,3" Retina Display'® 16" Retina Display'®

Apple M1 Chip Intel Core i7 oder i9 Prozessor

altlich mit Intel Core i5 oder

Bis zu 16 GB Arbeitsspeicher? Bis zu 64 GB Arbeitsspeicher
Bis zu 2 TB Speicherplatz?! Bis zu 8 TB Speicherplatz'®
Bis zu 20 Std. Batterielaufzeit?2 Bis zu 11 Std. Batterielaufzeitz®

Touch Bar und Touch ID Touch Bar und Touch ID

Kaufen Kaufen

Kaufen

26
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Implementation In
Shopware

With a few simple adjustments, you can
ensure in Shopware that the biological
hurdles of human memory do not have a
negative impact on buying behaviour.

°  Filter
Comparison Tables
Wishlist
Recently Viewed Articles

Guided Selling

(« shopware
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Implementation in Shopware

Filter

Sensibly created filters also help your customers to find their way !
around your offer. This way, they can narrow down the selection of '

your products and get only the products that are relevant to them /

and their requirements.

Shopware offers you the possibility to create individual filters for :'
each item listing in the "Properties" tab and to fill these filter |

categories with different properties.

New filter categories or additional
properties per filter category can
be compiled with a few clicks.

Durchsuche alle Eigenschaften ...

Eigenschaften (5) Deutsch

www.communicode.de

0

v m

Eigenschaft ~

Enthaltene Tools

Eigenschafts-Auspragungen

Drahtschneider, Bithalter, Schneidhaken, Schraubendreher, ...

Beschreibung

Farbe Kobalt, Karminrot, Braun Coyote, Edelstahl, ...
Hobby Jagen, Surfen, Fahrrad fahren, Motorrad fahren, ...
Marke ALUCOBOND?® PLUS, NOBILIS, Markenname-Ausfiihrung communicode Test, PLEXIGLAS?® LED, ... Korrekte Markenschreibweise der einzelen Pr
Nach Aktivitat Fur echte Handwerker, Fur jeden Tag, Fur Profis, Fur Heimwerker, ...
' Neue Eigenschaft Deutsch v Abbrechen m
Basisinformation
Name *

Beschreibung

Im Produktfilter von Produktlisten anzeigen

Darstellung der Auspragungsauswahl * Sortierung *

Text v Alphanumerisch v

Eigenschaften-
Auspragung

Position

Pflege die Basisinformationen, speichere die Eigenschaft und fuge dann individuelle

Auspragungen hinzu.
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Implementation in Shopware
Comparison Tables

(7 ) Service/Hire ¥

COrn

The ability to compare products and see all the similarities ana building Produktvergleich [ 000 €*
differences at a glance makes it easier for your customers
to decide. Home  Mul

In the comparison table in Shopware, all properties that were stored

in the backend configuration are compared with each other. Name : SURGE® REBAR®
Preis 159,00 € 169,00 € 99,00 €
Breite (mm) 38 50 299
Hohe (mm) 16 60 16.7
Lange (mm) 114.3 15 101.6
Gewicht (kg) 0.212 0.335 0.189
UsP1 Feststellbare Werkzeuge Feststellbare Werkzeuge Feststellbare Werkzeuge
USP 2 Austauschbarer Taschenclip Anhangedse Anhangedse
USP 3 Mit einer Hand bedienbar Mit einer Hand bedienbar Mit einer Hand bedienbar
[ bt | [ woeataeeies | [ s |
Entfernen Entfernen Entfernen ’ |

Es kénnen nicht mehr als 4 Produkte verglichen werden.

Comparison table created with Shopware
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Implementation in Shopware
Wishlist

So that your customers don't lose sight of the products they like but
don't want to buy right now, they can save them in their personal

’ SIGNAL™ SURGE® REBAR®
Farbe: Aqua
ENTHALTENE TOOLSSpitzzangeNormale ENTHALTENE TOOLSSpitzzangeNormale ENTHALTENE TOOLSSpitzzange Normale
ZangeAuswechselbarer DrahtschneiderAuswechselbarer ZangeAuswechselbarer DrahtschneiderAuswechselbarer ZangeAuswechselbarer DrahtschneiderAuswechselbarer
HartdrahtschneiderAbisolierklinge420HC- HartdrahtschneiderKabelschneiderCrimpzangeAbisolie HartdrahtschneiderCrimpzangeAbisolierklinge420HC-
159,00 €* 169,00 € 99,00 €
——————— ‘ Merken O ’ ‘ Merken o ’ ‘ Merken O ’
- - - -
-~ - -
p - In den Warenkorb In den Warenkorb In den Warenkorb
v
Vergleichen

communicooe

Jo Q* & @ (O oooe
building digital bridges
Home  Multitools ~ Apparel  Messer  Zubehdr When you click the "Remember" button, the items
are added to the list and stored there until the
Merkzettel . L
customer actively removes them from his list.

REBAR® Pradukt hinzugefigt: 12.05.2021 99,00 €* x
w Hersteller: Leatherman

in den Warenkorb

Produkt hinzugefugt: 12,05.2021 159,00 €+ >,

SIGNAL™
A‘ Hersteller: Leatherman
Farbe: Aqus
arbe: Aqua In den Warenkorb
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Implementation in Shopware

Recently Viewed Articles

Slider with "recently viewed items" can also be placed anywhere in

the online store within Shopware.

This slider is an existing element that is present in Shopware Standard
and can be inserted in the edit mode of the worlds of experience as

often as desired and in different places.

3 Standard Kategorie-Layout O

Lorem Ipsum dolor

Lorem ipsum dolor sit amet,
consetetur sadipscing elitr,
sed diam nonumy eirmod
tempor invidunt ut labore et

19,90 €

In den Warenkorb

Lorem Ipsum dolor

Lorem ipsum dolor sit amet,
consetetur sadipscing elitr,
sed diam nonumy eirmod
tempor invidunt ut labore et

19,90 €

Lorem Ipsum dolor

Lorem ipsum dolor sit amet,
consetetur sadipscing elitr,
sed diam nonumy eirmod
tempor invidunt ut labore et

19,90 €

Lorem Ipsum dolor

Lorem ipsum delor sit amet,
consetetur sadipscing elitr,
sed diam nonumy eirmod
tempor invidunt ut [abore et

19,90 €

In den Warenkorb

Recently Visited Slider

90 99 | X

Lorem ipsum dolor

Lorem ipsum dolor sit amet
consetetur sadipscing elitr
sed diam nonumy eirmod
tempor invidunt ut labore

19,90 €

in den Warenkorb

Lorem ipsum dolor

Lorem ipsum dolor sit amet
consetetur sadipscing elitr,
sed diam nonumy eirmod
tempor invidunt ut labore

19,90 €

In den Warenkorb

Lorem ipsum dolor

Lorem ipsum dolor sit amet,
consetetur sadipscing elitr,
sed diam nonumy eirmod
tempor invidunt ut labore

19,90 €

In den Warenkorb

Lorem ipsum dolor

Lorem ipsum dolor sit amet
consetetur sadipscing elitr,
sed diam nonumy eirmod
tempor invidunt ut labore

19,90 €

In den Warenkorb

©

Blocke

Block-Kategorie

Commerce

1980 € 1980 €

Lorem Ipsum Lorem lpsum

1990 ¢

Add o cant Add tocart Add to cart

Drei Spalten, Produkt-Boxen

< Lorem Ipsum

Lorem Ipsum
i doloe mt

1990 €

Add tocart

Lorem Ipsum

Produkt-Slider

< Lorem Ipsum

1990€
Add to cart

Lorem Ipsum
Locem ipsum dolor 5it

19,90€

Add tocart

Zuletzt angesehene Produkte Slider

For example, this slider can
appear within the product
listing or on the home page.

Hersteller Enthaltene Tools v Farbe Hobby Nach Aktivitat v Preis v Breite v Lange v

CHARGE®+ REBAR® SIGNAL™

Farbe: Edeistahl

unser Tool speziell fir den Outdoor-
Einsatz. Neben einer Einhandklinge und
einer Signalpfeife, enthalt dieses Multi-

Gefertigt fir die Abenteuer im Alltag, mit
wichtigen Werkzeugen, inklusive einem
optimierten, austauschbaren

Mit arretierbaren Werkzeugen, aus 100
%Edeistahl, mit austauschbaren
Drahtschneidern. Inklusive schwarzem

199,00 €* 99,00 €* 159,00 €*

Merken O

In den Warenkorb

Vergleichen

Merken O

In den Warenkorb

Vergleichen

Merken Q)

In den Warenkorb

Vergleichen

Zuletzt angesehene Produkte

SURGE® WAVE®+ REBAR®
169,00 €* 149,00 € 99,00 €*
Merken ) Merken ) Merken )

In den Warenkorb

Vergleichen

In den Warenkorb

Vergleichen

In den Warenkorb

Vergleichen

Shop Service Information

Registrieren Datenschutz
Zahlungsmethoden FAQ

Versand Impressum

Kontakt Cookie-Einwilligung
AGB Haftungsausschluss

Bewertung mind. v

o

Relevanz (aufsteigend)

25 | S0 | 100

WAVE®+

Unser Multi-Tool-Verkaufsschiager,
optimiert durch einen austauschbaren
Drahtschneider aus hochwertigem

149,00 €*

Merken O ‘

In den Warenkorb

Vergleichen
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We Look at How Social Proof Influences
our Shopping Behaviour

OPEN’ Fred’

AWARD \

QWNlNk

Since we have already pointed out above that the jam
paradox and human memory can have a significant
Impact on our online shopping experience and purchase
decisions, we would now like to examine the influence of
our personal environment and society in general on our

purchasing behaviour.
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The Psychological Principle

The term Social Proof was coined by Robert Cialdini in his book
Influence (1984). In our vernacular, social proof refers to informative
social influence or social validation. The term describes the social
phenomenon of people imitating the actions of others.

We know this from everyday life. We prefer to go to a restaurant
that is already full than to an empty one. We buy the bestseller
because others have bought it too. When others laugh, we laugh
along with them. That's why comedy shows often laugh at the

audience.

"As a rule, we make fewer mistakes when our behaviour is
consistent with social "evidence." When many people do
something, it's usually the right thing to do."

Robert Cialdini, Influence (1984)

www.communicode.de

OVER 5 MILLION COPIES SOLD

“This is the book that | give most often as a present and

5 my {0 recommendation.”—CHARLIE MUNGER

NEW AND
EXPANDED

This expanded edition includes
® New research and examples

® New chaprer on the unity principle

® New insights for digital businesses

ROBERT B. CIALDINI, PH.D.

The title they gave the book is classic
social proof. How could you go wrong
investing in the book when 50-million
had already done so?
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Examples of Social Proof from History
Clagueurs and Mourning Singers

While social proof is a modern marketing term, the insights it provides

are not new. As early as the 1840s, Parisian theatres and opera Sl 0\ .' 1L Ll

- - —‘

-~ -

houses had so-called "clagueurs" who were hired to applaud, laugh,

and praise performances. In this way, the audience was positively
LES CLAQUEUAS,
influenced and encouraged to clap and laugh along. This works not

only for laughter, but also for crying.

In some countries, for example, there are still so-called mourning
singers who perform the ancient ritual of professional mourning. They
are asked to sing laments and cry loudly at funerals. In this way, they
normalize the grief so that the relatives feel that they are not alone

with their loss. Thanks to the laments, they also dare to cry and
Moirologia by a graveside in Mani,
Greece, 1962. © CONSTANTINE
MANOS/ MAGNUM PHOTOS

express their grief.
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Examples of Social Proof from History
Mariana Starke

The first rating system was invented in the early 19th century by the
English writer Mariana Starke. She developed a pioneering travel
guide to France and Italy. In it, she described the political situation in
the country and gave practical tips for tourists. She also developed
a rating system in the form of exclamation points to rate places of

interest. This was the forerunner of today's star ratings.

Mariana Starke used exclamation marks
as rating system in her travel guides
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Social Proof iIn e-commerce

No matter what the product, we feel much more confident in our purchasing
decisions when customers in the same situation have made the same
decision. Here are the 5 types of social proof:

°*  Expert knowledge

° Prominent personalities

* Recommendations from friends
* Other users

. The behaviour of the masses

www.communicode.de

95% of people are copycats
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amazon da Lieferung an Stephanie Ni o St Q Hallo, Stephanie Warenriic
N ) ‘ © 44879 Bochum A0 === -~ Konto und Listen ~ und Best

— Alle Amazon Basics Bestseller Neuerscheinungen Lebensmittel & Getrdnke Coupons Beauty, Drogerie & K&rperpflege Haustier Geschenkideen ama;on business

P [
[ ] Games Best Seller  Vorbesteller = Angebote  Xbox Series X|S  Xbox One  Nintendo Switch PlayStation 5 PlayStation 4 PC  Virtual Reality = Veraltete Systeme

Alle anzeigen Bestseller wehr

How do You Use S -
® Prime Gaming «
Social Proof e ey
Exklusiv bei Amazon " s NL : )
Amazon Renewed
Gaming screens 2ELYS |
Successfully? A2l
Nintends éshep € 50 3
[

Neuheiten

Letzter Monat
Letzte 3 Monate
Ndchste 3 Monate

ab 1500€ 32900€ 5655€ 5290€ 2399€
79,95€ 59;99€ 24,99€

[ (] ° : 7
Use reviews a nd ratl ngs for p rOd UCts° Kategorie Nintendo eShop Gift Card Nintendo Switch Konsole Logitech G213 Prodigy Razer Kraken X - Gaming SOYES FFP2 Maske CE
- Grau (2020 Edition) Gaming-Tastatur, RGB-... Headset (Ultra leichte... Zertifiziert Schwarz 5-...

< Games
Nintendo Switch

Ratings can be displayed in the form of stars on the e
product overview or on the product detail page in the Interaktive Gaming-

Figuren

form of reviews. You can also use reviews in search, Konsolen
for example, by filtering by them. g g

Spiele
Zubehor

Climate Pledge Friendly
[_] Climate Pledge Friendly

Amazon Prime

(] vprime
[ ] GRATIS-Versand durch
Amazon

Fir alle Kunden mit
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Psychology in UX:
How do You Use
Social Proof
Successfully?

Use expert knowledge

With expertise, a review or a statement will have more
value (and more impact). For example at Thalia,
booksellers give book recommendations.

-Z Thalia

www.communicode.de 39

‘ Alle v Titel, Autor, Stichwort, ISBN

m Mein Konto M

Biicher eBooks tolino Horbuch-Downloads Schule Spielwaren Filme Musik Wohnen Technik Schreibwaren Geschenkkarte SALE Clul

Uber 800 Buchhéndlerinnen und Buchhandler bewerten fiir Sie standig Biicher und geben Ihnen Tipps, welche davon als Nachstes
fur Sie personlich in Frage kommen kénnten. Deshalb sind sie lhre Lieblingsbuchhandler.

Lassen Sie sich inspirieren!

lhre Buchhandlerinnen-Empfehlungen

Melanie Winkler

Buchhandlerln - Thalia
Norderstedt

() Folgen

DIE STILLE

Ty 5/5

Die langen Abende

Weitere Bewertungen
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Psychology in UX:
How do You Use
Social Proof
Successfully?

Use social proof through influencers or social media:

The more authentic the person embodies the product,
the higher the credibility and authenticity for users.

Install an Instagram feed on the product detail page or
home page: People copy other people's behaviour,
especially if they are like them.

www.communicode.de

40

®® Germany About Us Help Stores
@ LEATHERMAN MULTITOOLS  APPAREL  KNIVES  ACCESSORIES  CUSTOM
original American multi-tool inventor, Tim Leatherman. because, find the perfect Leatherman for everyone. SHOP SAL
WATCH THE DOCUMENTARY VISIT THE GIFT CENTER
@LEATHERMANTOOLS

From everyday fixes to save-the-day moments, Leatherman equips you for your real life. Tag a photo with @leathermantools for a chance to be featured in our gallery.

LEATHERMAN micr® (@
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Psychology in UX:
How do You Use
Social Proof
Successfully?

Show seals of approval and good test results of a
product:

Seals can positively influence the purchase decision,
because users trust expert knowledge.

www.communicode.de 41

FUR ESPRESSIONISTEN

o VERSANDKOSTENFREI AB 39,00 € - VERSAND BIS 14.00 UHR - FRISCHEGARANTIE
W
KAFFEE =
ZENTRALE MARKEN - KAFFEE - FEINKOST - MASCHINEN - ZUBEHOR - WISSEN

MOCAMBO
- CAFFE PER PASS|

L 3
0000 198
’

Unsere Empfehlungen

Kéauferschutz

Jeder fur sich ein toller Kaffee mit eigenem Charakter.

Sehr gut Aber Achtung: Gute Kaffees machen stichtig.

4.95/5.00
Wir wissen das...
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Social Proof

Social proof can be very effective. However, it should not be used
unwisely. Due to the success of social proof, some stores and
websites have overused it and complicated the interaction. As a
result, the user experience suffers. Therefore, it is important to
test and not just assume that every social proof feature is
beneficial. For example, which social proof mechanisms increase
conversion rates can be found out by A/B testing comment,
rating and testimonial features. Usability tests can show whether
social proof functions lead to a cluttered and confusing interface
that distracts users too much instead of encouraging them to

buy.
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Implementation In
Shopware

3 ways to implement Social Proof in
Shopware

* Reviews
* Recommendations

* Embed Instagram Feead

(« shopware
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p e e a IO I O pWa e Hersteller v Enthaltene Tools v Farbe Hobby Nach Aktivitat v Preis v Breite v Lange v Bewertung mind. v
[
e V I e WS Relevanz (aufsteigend) 3

The reviews of other customers have a significant impact on buying
behaviour. For this reason, Shopware offers your customers the p
. . . . /
possibility to rate their purchased products. ~
CHARGE®+ REBAR® SIGNAL™ WAVE®+
Farbe: Edelstahl
Gefertigt fur die Abenteuer im Alltag, mit Mit arretierbaren Werkzeugen, aus 100 Unser Tool speziell fur den Outdoor- Unser Multi-Tool-Verkaufsschlager,
wichtigen Werkzeugen, inklusive einem %Edelstahl, mit austauschbaren Einsatz. Neben einer Einhandklinge und optimiert durch einen austauschbaren
optimierten, austauschbaren.. Drahtschneidern. Inklusive schwarzem einer Signalpfeife, enthalt dieses Multi- Drahtschneider aus hochwertigem...
199,00 €* 99,00 €* 159,00 € 149,00 €*
‘ Merken Q) ’ ‘ Merken ) Merken ) ‘ ‘ Merken Q) ’
Beschreibung Eigenschaften & Ausfihrungen Hersteller Bewertungen
o
2von2 Beweftungen & Bewertungen nur in aktueller Sprache anzeigen Sortiert nach | Am besten bewertet $ vergleichen vergleichen Vergieichen vergieichen
5 von 5 Sternen

A
Perfekt (2) 100% Kundenservice wie man ihn selten erlebt!!! /
Sehr gut (0) 09 Vielen Dank fur das tolle Leatherman. Nicht nur das die Qualitat sehr gut ist auch die Kommunikation mit dem Kundenservice war /
wahnsinnig gut. Unheimlich freundlich und sehr hilfsbereit wurde eine Losung fir die gewiinschte Personalisierung gefunden. /
Gut (0) 09 _ 7/
Unser Kommentar: Vielen Dank fur Ihre tolle Bewertung! 4
Alisae . " /
Akzeptierbar (0) 0%
/

Unbefriedigend (0) 0% May 10, 2021 09-3% /

) I

Super Multitool

Ich habe mir das Charge + personalisieren lassen, und was soll ich sagen, es sieht richtig gut aus. Ich habe es mir in schwarz geholt,
alles ist gut leserlich und erkennbar. Die Messer sind scharf, die mitgelieferten Bits top wie auch alle anderen Werkzeuge. Einzig die

Teilen Sie Ihre Erfahrungen mit dem Produkt mit anderen Schere will manchmal nicht in die Ausgangsposition zuriick springen. Alles in Allem super Produkt das mich hoffentlich sehr lange The Customer can already sSee that a prOd UCt haS been rated and hOW
Kunden. begleiten wird. . . . . . .
these ratings turned out in the item listing. Of course, he can also filter

_ the articles based on the ratings.

Geben Sie eine Bewertung ab!
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Implementation in Shopware
Recommendations

N | CHARGE®+ o
In addition to reviews of a product, your customer can also
recommend a particular product to his contacts via social media. -

A

To realize this, the plugin "Social Share Buttons (WhatsApp, S
Facebook, Twitter and more) for SW6" can be used. With the i / \A B
help of the plugin, it is possible to integrate ten different social 1 :
media icons like Facebook, WhatsApp, Facebook Messenger, Yo ‘ — l
Twitter, Pinterest, Tumblr, Xing, LinkedIn as well as icons for
emailing and printing into the online store. - | Vergleichen |

® Abholung
Derzeit in keiner Filiale verflgbar

Social Share Buttons
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Implementation in Shopware
Embed Instagram Feed

The integration of an Instagram feed can also strengthen the social
pProof.

Here, a plugin can be used to add this function to the online store.
The plugin "Instagram Feed for Shopping Worlds - Grid" is
recommended. With a few clicks, the feed of the Instagram channel
IS displayed on the home page or any landing page.

www.communicode.de

0
B German y About Us Help Stores Sign In/Join Saved Products E’
(D) LEATHERMAN MULTITOOLS ~ APPAREL  KNIVES  ACCESSORIES  CUSTOM [Q search ]
original American multi-tool inventor, Tim Leatherman. because, find the perfect Leatherman for everyone. SHOP SALE
WATCH THE DOCUMENTARY VISIT THE GIFT CENTER

From everyday fixes to save-the-day moments, Leatherman equips you for your real life. Tag a photo with @leathermantools for a chance to be featured in our gallery.

The feed of the Instagram channel is displayed on the home page
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3 psychological principles that
Influence the choices we make

We've learned these three principles of psychology that you can incorporate
iINto your online shop or your next marketing campaign for best results.

(« shopware

We hope this e-book will help you to implement these principles in shopware,

quickly and easily.

“Psychology can lead to great user experiences.
And great user experiences can lead to great results. ”

www.communicode.de

Jam Paradox

Human Memory

Social Proof
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Who We Are

communicode is your creative full-service digital agency

from the heart of the Ruhr area. Here, we live and work

for a networked world in which e-commerce, 100 17 265

communication and omnichannel solutions work as a

. . . , Employees Years Experience International Projects
digital unit. Collaboration and knowledge sharing are our

credo. Use our know-how for your success.

communicode

building digital bridges
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